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1. Tworzenie oddzielnych kampanii dla sieci

partnerskiej Google

Online Campaigns  Hide show: all | all active | all but deleted

(_Pause | [_Resume | [_Delete | [ Edit Settings | Customise columns +Create a new campaign- keyword-targeted | site-targeted (2

[0 Campaign Name Current Status Current Budget [?] Clicks Impr. CTR Avg. CPC Cost¥|

[ fCities - Europe (2 Active £1,000.00 / day 9,519 252,929 3.76% £0.17 £1,578.82
22 Jan 2007 - 31 Dec 2010

[ Countries - Europe (7 Active £1,000.00 / day 3.040 126,030 241% £0.17 £525.92
22 Jan 2007 - 31 Dec 2010

[ || Contert Cities - Europe (2 Active £1,000.00 / day 2,545 268,290 0.94% £0.13 £325.81
12 Apr 2007 - 31 Dec2010

[ Cities - North America (2 Active £1,000.00 / day 1,667 66,008 2.45% £0.17 £290 43
22 Jan 2007 - 31 Dec 2010

[ Travel iz Active £1,000.00 / day 1,178 60,002 1.96% £0.17 £196.76
22 Jan 2007 - 31 Dec 2010

[0 Content Countries - Europe (7 Active £1,000.00 / day 1.149 176,724 0.65% £0.14 £162.80
12 Apr 2007 - 31 Dec2010

[0 Cities - Asia 2 Active £1,000.00 / day 958 25,790 3T1% £0.16 £153.36
22 Jan 2007 - 31 Dec 2010

[] Brand Travel = Active £1,000.00 / day 907 3,788 23.94% £0.14 £124.92
22 Jan 2007 - 31 Dec 2010

[0 Countries - Asia (@ Active £1,000.00 / day 716 39,563 1.80% £0.17 £124 47
22 Jan 2007 - 31 Dec2010

[ Countries - Africa (2 Active £1,000.00 / day 736 22,185 331% £017 £12410
22 Jan 2007 - 31 Dec 2010

[] §Countries - Central America (7 Active £1,000.00 / day 647 16,682 3.87% £0.17 £108.84
22 Jan 2007 - 31 Dec 2010

[0 Content Cities - Morth America (7 Active £1,000.00 / day 533 80,218 0.66% £0.13 £70.52
12 Apr 2007 - 31 Dec 2010

[ | Content Countries - Central America (2 Active £1,000.00 / day 463 82,732 0.55% £0.14 £66.53
12 Apr 2007 - 31 Dec 2010

[ Countries - North America (2 Active £1,000.00 / day 393 16.446 2.13% £0.17 £65 46

22 .Jan 2007 - 31 Dec 2010

Konwencja nazewnictwa w kampaniach dla sieci partnerskiej

Poufne i zastrzezone materiaty Google



2. Oddzielne stawki CPC

Google

Online Campaigns ~ Hide

[ Pause | [ Resume | [ Delste | [ Edit Settings | Customise columns

show: all | all active | all but deleted

+ Create a new campaign: keyword-targeted | site-targeted (20

0o ooooooo oo o oo oo

Campaign Mame Current Status Current Budget [? Clicks Impr. CTR Avg. CPC Cost¥]

Cities - Europe (2} Active £1,000.00/ day 9,519 252,929 3.76% £0.17 £1,578.82
22 Jan 2007 - 21 Dec 2010

Countries - Europe (2} Active £1,000.00 / day 3.040 126,030 2.41% £0.17 £525.92
22 Jan 2007 - 21 Dec 2010

Content Cities - Europe (%) Active £1,000.00 / day 2,545 268,290 0.94% £0.13 £325.81
12 Apr 2007 - 21 Dec 2010

Cities - Maorth America (73 Active £1,000.00( day 1,667 68,008 2.45% £0.17 £290.43
22 Jan 2007 - 21 Dec 2010

Travel = Active £1,000.00 / day 1,178 60,002 1.96% £0.17 £196.76
22 Jan 2007 - 21 Dec 2010

Content Countries - Europe (% Active £1,000.00/ day 1,149 176,724 0.65% £0.14 £162.80
12 Apr 2007 - 21 Dec 2010

Cities - Asia 2} Active £1,000.00/ day 958 25,790 3% £0.16 £153.36
22 Jan 2007 - 21 Dec 2010

Brand Travel 2 Active £1,000.00/ day 907 3,788 23.94% £0.14 £124.92
22 Jan 2007 - 31 Dec 2010

Countries - Asia 2} Active £1,000.00 / day 716 39,563 1.80% £0.17 £124.47
22 Jan 2007 - 21 Dec 2010

Countries - Africa (% Active £1,000.00 / day 736 22,185 3.31% £0.17 £124.10
22 Jan 2007 - 21 Dec 2010

Countries - Central America (2 Active £1,000.00/ day 647 16,682 3.87T% £017 £105.84
22 Jan 2007 - 21 Dec 2010

Content Cities - North America (2 Active £1,000.00 / day 533 80,218 0.66% £0.13 £70.52
12 Apr 2007 - 21 Dec 2010

Content Countries - Central America (2} Active £1,000.00/ day 463 82732 0.55% £0.14 £66.53
12 Apr 2007 - 21 Dec 2010

Countries - North America (% Active £1,000.00 / day 393 16,446 213% £017 £65 46

22 Jan 2007 - 31 Dec 2010

Wskazéwka AFC: ustawienie oddzielnych stawek CPC jest
sprawg fundamentalng. Klikniecia w sieci partnerskiej sg
generalnie tansze od kliknie¢ w sieci wyszukiwania i stawki
powinny to odzwierciedlac.




Mate grupy reklam o Scisle okreslonej tematyce

Google

Program AdWords sprawdza tematyke kazdej grupy reklam, aby
okresli¢, czy reklama odpowiada danej witrynie sieci partnerskiej:

Temat: tanie wypozyczalnie Temat: wypozyczalnie
samochodow samochoddw z rabatem

Keywward Tvpe kesmord
cheap car deal Broad discount car deal
cheap car deals Broad discount car deals
cheap car hire Broad discount car hire
cheap car rent Broad discount car rent
cheap car rental Broad discount car rental
cheap car rentals Broad discount car rentals
cheap car service Broad discount car service
cheap cars hire Broad discount cars hire
cheap cars rent Broad discount cars rent
cheap hire a car in Broad discount hire a car in
cheap hire cars in Broad discount hire cars in
cheap local car rental Broad discount local car rental
cheap rent a car in Broad discount rent a car in
cheap rent cars in Broad discount rent cars in

Wskazdéwka AFC: od 5 do 15

Type
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad
Broad

to optymalna liczba stow kluczowych.

S | [



4. Sledzenie skutecznosci tresci Google

1. Nalezy ustawic¢ adresy URL na poziomie grupy reklam.

2. Warto uzy¢ Sledzenia konwersji (wartosci) i/lub ustugi Analytics.

Ad Group Name Status Default Bid — ¢yjcy Impr. CTR Avg. CPC Cost  Avg.Pos Conv. Rate Cost/Con. 7]

Curtains 324181381 Active £0.15 525 14,048 3.73% £0.14 £76.12 86 0.19% £76.12
Fabrics 324181681 Active £0.15 353 12,365 2.85% £0.13 £45.02 53 0.28% £45.02
Lighting Generic 324181501 Active £0.15 229 8,977 2.55% £0.14 £32.83 96 0.44% £32.83

Cushions 324181441 Active £0.15 200 5287 3.78% £0.14 £25.68 587 0.50% £28.68

OooNOooGsd

Bedding Generic 324181081 Active £0.15 574 18,074 317% £0.14 £82.50 71 0.70% £20.63

Google | Analytics [R—

v torms | View Reports

Reports: www.googlestore.com

Deined Fumel Navgaon bor 38 B | = Dlacze (o) ?
www.googlestore.com | 117162005 - 11222005 =

Select Goal | G1: Completed Order e

- Excutive Ovenv
- E-commerce Summary

Entrance Points, Vvisits View Product Categori Abandonment Points vistts
- Conuersion Summary 1. ihome.asp 5123\ 7 0 Visits: 7,003 1 (@i 1,504
- Matkeling Sumrmary 2 (entrance) 1514 il 3 Jnome asp 623
. 3. fsofware.asp 207l 3 fsomwareasp 201
Gontent Summa 100%
£ 4 furvacyasn 137 Tonon% 4 jprivacy.asp 35
> Marketing Optimization Y
v Content Optimization 2290 Ve
Entrance Points, vists | ViewProduct || Abandonment Point visits . . . e
WA vorslonTeEtng 1. (entrance) 2682 5 isits:7.826 S (e 4544 °
B Content Performance 2. thome.asp 541 — 2. jhome asp 903
EINavigational Analysis 3. fpopupsiiew.asp W 100.00% TS 3 fnopupshiewasp 877
E 4 fefaultasp 3 4. Jsomware asp 555
UL 5. isofware.asp 2 5. idefauttasp 4
~Top Exit Paints
- Inital Navgation ;,z,ﬁ/
29 Ya% Ve . . . 4 .
- All Navigation Entrance Points. Visits Point Visits,
ot | | L —— optymalne $ciezki / wyjScia
- Goal Tracking 2 (entrance) 8 - 2 signin asp 82 .
: 3. fprivacy.asp W Tow 3 Inome asp 78
Goal Camversion P L 9.95% 4. Ipopupsiview asp 38
- Defined Funnel Navigation 5 melpasp 3 5 feofware asp 32

~Defned Funel Abandoriment
~Reverse ool 155921 . . T .
e poss Vs ot °* lam zle jest to mozliwe, mozna
®Web Design Parameters (entrance) ¢ Visits: 171 I )
@ Commerce Tracking i 9%

Loyalty & Latercy
B Revenue Sources

A — Sledzi¢ skutecznosc¢ za pomocg CPA.

- Organizations Defined Funnel Navigation
- Userdefined
Top Gities: Atwhat point do visitors who begin 2 defined funnel process abandon it? The centermost column of boxes representthe steps i one of

your defined goal funnels. Select @ goal funnel from the drop down menu at upper (st Shown within sach bax|s the percentage ofvisitors

- County Drilidown il the defined funnel at each step, Shown at right, under Abandonment Poins, are the visitors who abandaned the funnel and where

- Afiliations theywent. Shown atleft ars the Entrance Points, points from which visitars arrive to the funnel

Poufne i zastrzezone materiaty Google




5. Duplikowanie stowa kluczowe

Google

Polisa na skuter Peugeot
Niskie ceny, bez zbednych
optat

Wybierz oferte i kup online
www.bennetts.co.uk

Ubezpieczenia skuterow
Ubezpieczenia motorowerdéw
Ubezpieczenia Peugeot
Ubezpieczenia skuteréw
Peugeot

Polisa na skuter Peugeot

Polisa na skuter BMW
Niskie ceny, bez zbednych
optat

Wybierz oferte i kup online
www.bennetts.co.uk

Ubezpieczenia skuterow
Ubezpieczenia motorowerdéw
Ubezpieczenia BMW
Ubezpieczenia skuteréw BMW
Polisa na skuter BMW

Polisa na skuter Vespa
Niskie ceny, bez zbednych
optat

Wybierz oferte i kup online
www.bennetts.co.uk

Ubezpieczenia skuterow
Ubezpieczenia motorowerow
Ubezpieczenia Vespa
Ubezpieczenia skuteréw
Vespa

Polisa na skuter Vespa

Aparaty cyfrowe Canon
Niskie ceny aparatow Canon
Aparaty cyfrowe — kup teraz!
www.shopping.com

Aparaty cyfrowe
Aparaty fotograficzne
Aparaty Canon
Aparaty cyfrowe Canon
Canon powershot

Aparaty cyfrowe Nikon

Niskie ceny aparatow Nikon
Aparaty cyfrowe — kup teraz!
www.shopping.com

Aparaty cyfrowe
Aparaty fotograficzne
Aparaty Nikon
Aparaty cyfrowe Nikon
Nikon coolpix

Aparaty cyfrowe Sony

Niskie ceny aparatéw Sony
Aparaty cyfrowe — kup teraz!
www.shopping.com

Aparaty cyfrowe
Aparaty fotograficzne
Aparaty Sony
Aparaty cyfrowe Sony
Sony cybershot

Poufne i zastrzezone materiaty Google



6. Poprawna pisownia Google

You are here: About > Sports & Recreation

Ahu’t s Sports & Recreation [ search

; ho's Your Horse? i
Finess (owdorr | NNCHRMERVADEIBYE W i i |
= inute Mile is.Justas Far as a 6 Minute

e B
Gtéwne stowa kluczowe
Sport

— G B Guids Cindy Pierson D e r’b Ke nt u C k
= - Dulay breaks down each horse in the Mile. Do You Walk Easy? y y
= Bodybuilding S’ ! b field, offering everything you need to yenyt GoRunEasy.com
= Clitnbing ~r ~_—y knioewy to handicap the Run for the et
i : . . nastics Mats
= Inline Skatin Roses. W d k
- 4 - Gsmeerleading, Martial Arts, Fitness Q arStWO
» Matial '_“”3_ ) See mare Turmbling, Rock Climbing, Gyms, Home
= hountsin Eiking e Usaymmats.com
skahbel @raﬂ Coverage KO h
= Running & Jogging More in Sports side Experts Review & Grade the
» Skatehoarding o i BT 2007 MFL Draft.
. » Poll. Maywesther vs. De La Hova . .
= Ski sy Seout.com
o ||r|gb g = Foliowy the NBA Playvoffs P ”ka n ozn a
TR « Wiy Wiatching Playott Hockey b Believing
= Tennis
= Wialking @ FREE Newsletters Nascar
Sign Up How for the About Sparts neswsletter
Hunting / Fishing Get Active | Enter email address
= ft's Mational Bike Morthl 0 ” . .
= Freshuwater = Take Wour Dog long on & Rids Ahout Sports Vwe;;ﬁfasslﬂnm WySCIg I ko n n e
: = 30-Second Sorints Grest for Cardio [ Basshal g
+ Hurtting / Zhaoting [ cheerleating
= Saltwater Fizhing Heroes and Zeroes

o ’
= Jeff Gordon Passes Dale Earnhardt Sr 'LEEE'L':'.E:\ See Maore Hewsletters KOSZkaWka
= MLB Steroids Case Finds ks "Deep Throst"
= Review: Steve Austin in The C

- Boxing Sports in Season Most Popular HokeJ

Spectator Sports
= Basebsll

= Cheerleading « Baseball = 2007 MFL Mock Draft
= Figure Skating — = 2007 ontenders.
— — = Free Online Golf Games N b 4 4 b N F L
= Foremula 1 1 = Cheerleading 101 Guiz - Learn About a O r p rO ny
= Golf Cheerleading
= Horse Racing Nebrertisement = All-Time Stanley Cup \Winners \ /

Generalnie* witryny zawierajgce btedy pisowni sg witrynami gorszej jakosci,
przez co reklamodawcy sq mniej sktonni do umieszczania na nich swoich reklam.

Poufne i zastrzezone materiaty Google
*Wskazéwka AFC: aby dotrze¢ do niektorych blogéw lub wiekszej liczby stron nieanglojezycznych, btedy pisowni sg dopuszczalne.



7. Kreatywny przekaz Google

1 00 ©

Szukasz nowego aparatu? {KeyWord:Z Canon potrafisz} Pokaz zdjecia z wakacji
Opinie uzytkownikoéw i porady eksportow Aparaty cyfrowe dla wszystkich Zachowaj wspomnienia z wakacji
Najnowsze modele aparatéw cyfrowych Oficjalny sklep Canon online Bezptatne przechowywanie i
WWW.[eSSops.com WWW.Canon.co.uk odbitki

www.snapfish.co.uk

4 N

. . Pamiatka z konca szkoty
o Rozwazanie Uwiecznij ten dzien na zawsze
aparatem cyfrowym Olympus.
e Przekaz offline www.nikon.co.uk

e Okresowosc Nie zapomnij o Dniu Ojca
Podaruj tacie cos szczegodlnego

o Odwotania do najwaznleJSZyCh Doskonate aparaty cyfrowe Pentax
Wydarzeh www.pentax.co.uk

© Personalizacja
{KeyWord:40% rabatu do konca

@ Oferty okresowe maja}
Aparaty cyfrowe 40% taniej!

‘ - : : Czas oferty ograniczony.
ﬂ Testy nagtowkow dynamicznych | A

statycznych www.msn.co.uk/shopping

\_

Poufne i zastrzezone materiaty Google



Zawsze na temat: dopasowanie tekstu reklamy do
stow kluczowych

Google

Tekst reklamy powinien by¢ scisle zwigzany z listg stow kluczowych:

Temat: tanie wypozyczalnie samochodow

Keymord Twpe

Edinburgh car hire Broad

ZW przyk*ad Ad Preview: Edinburgh car rental Broad
Johannesburg car hire Broad
Car Hire Johannesburg car rental Broad
London car hire Broad
Wie cater for all yaur car London car rental Broad
rental needs on one site. New York car hire Broad
W COPREaNY.Co.L k NE“-! York 1:_ar rental Broad
Paris car hire Broad
Paris car rental Broad

Keyword Type

cheap car deal Broad

Ad Preview: cheap car deals Broad
cheap car hire Broad

Car Hire cheap car rent Broad

- - cheap car rental Broad

Dobry przykiad Interested in Cheap Car Hire'! cheon car rentals Broad
Great rates, compare prices herel cheap car service Broad
W.EDWHHHF.ED.UH cheap cars hire Broad
cheap cars rent Broad

cheap hire a car in Broad

cheap hire cars in Broad

cheap local car rental Broad

cheap rent a car in Broad

cheap rent cars in Broad

Poufne i zastrzezone materiaty Google



9. Bez ograniczenia do stow kluczowych wpisywanych
przez uzytkownikow w polu wyszukiwania

Google

-

Terytorium marki

,Pierwsza randka”: tylko
800 wyszukiwan w ciggu dnia

N (O

AN

Sieé partnerska

W

preeen oy
NETLAG s

~

,Portale randkowe”: miliony stron

/

Mysl| szerzej!

Poufne i zastrzezone materiaty Google



10. Kontrola miejsc emisji reklam Google

Poza automatycznym blokowaniem tresci drazliwych, dostepne sg 3 metody
zapobiegania emisji reklam w nieodpowiednim kontekscie:

1. Wykluczajgce stowa 2. Wykluczanie witryny
kluczowe

kup papiery do pakowania prezentow

Campaign Management Analytics My Account

Campaign Summary | Tools | Conversion Trackinc

i . i , Campaign Summary > Campaign #1 > Site Exclusion
kup online papiery do pakowania prezentéw

kolorowe papiery do pakowania prezentéw Site Exclusion

Select campaign:| Campaign #1 V|

eleganckie papiery do pakowania prezentow

On this page, you can specify sites where you dont want your ads to appear. [?]
Please note that your list of excluded sites will apply only to ads in this campaign.

papiery do pakowania prezentow

Add sites to be excluded [7]
papier do pakowama prezentow Enter one site per line in this format: www . example.com . You may only enter domains, subdomains, and up to

www.example.com one directory name. [7]

z nadrukiem Example: www.example.com
example.com

negative. example.com
www.example.com/category

OO O] O O O

-bezptatne

« You may not enter individual pages.
[ Exclude Sites J [ Cancel J Example: www.example.com'home html

-porad

3. Wykluczenia kanatu — filtrowanie stron z danej kategorii,
na przyktad:

¥

Ludostepnianie i serwery plikow’, ,opcje wyglagdu, motywy i wygaszacze ekranu” lub ,,blogi i
spotecznosci internefowe”.

Poufne i zastrzezone materiaty Google
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Lista kontrolna konfiguracji kampanii (tekstowej) AFC Google“

Tworzenie oddzielnych kampanii dla sieci partnerskiej m/
Oddzielne stawki CPC dla sieci partnerskiej
Mate grupy reklam o scisle okreslonej tematyce

Sledzenie skutecznosci tresci

Zduplikowane stowa kluczowe

Poprawna pisownia

Kreatywny przekaz

Zawsze na temat — dopasowanie tekstu reklamy
do stéw kluczowych

Bez ograniczenia do stéw kluczowych wpisywanych
przez uzytkownikow w polu wyszukiwania

000000000

N O

Kontrola miejsc emisji reklam

ng




Dziekujemy!

Google



